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A Purchasing Support System which Visualizes Crowds by Augumented Reality

HirOoYUKI KAMO," SOH MASUKO,t SHIGAKU IWABUCHI!t
and JIRO TANAKAft

In this paper, we present a system which helps users deciding which goods they buy by
showing information when they go shopping. Our system uses midgets representing people
who have bought the goods. The midgets can show crowds with the number of them and
their movement. We call this representation “Hitoke”. By Hitoke, users can find out the
popularity of the goods intuitively. We implemented the system which shows Hitoke to the

users by Augmented reality.
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